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The Foundation of the PSA 

 

     The Pain Society of Alberta was incorporated in 2007 by a small group of local physicians, 

wishing to provide education to improve pain management within Alberta.  These initial 

stepping stones, created the foundation and paved the way forward for the organization to 

where it is today.   

 

     Our Board of Directors consists of fourteen dedicated individuals including physicians, 

allied health care providers and a Lived Experience Representative who govern the Society 

on behalf of its members. The organization includes a multidisciplinary Conference Planning 

Committees, who help coordinate and are the driving force behind the annual conference 

and other conferences planned in 2021.  Pleases visit our website to meet our team! 

 

     This year, we as we continue to diversify and grow, we are excited to be integrating with 

the Alberta Pain Education Collaborative (APEC), formerly known as the Calgary Pain 

Education Foundation (CPEF).   We welcome this very strong multidisciplinary team that will 

be tasked with focusing on outreach areas of our province, identifying knowledge gaps and 

coordinating continuing professional development educational conferences to meet their 

needs. This foundation was initialized by Dr. Pamela Barton who was a trailblazer in pain 

medicine and is recognized at past conferences by acknowledging one speaker as the Dr. 

Pamela Barton Memorial Lecturer. 

 

Mission and Vision 

 

        Since 2017, our trajectory has significantly changed due to the foresight and leadership 

of our Past President, Dr. John Pereira, our current President Dr. Rob Tanguay, and our 

President-Elect, Dr. Elisabeth Saxton.  Their dedication, commitment and vision has allowed 

the PSA to grow from a single delivery annual conference to a robust source of education 

and resources for healthcare providers and people with lived experiences.   

 

     We have come a long way from those very small gatherings in the first few years of the 

PSA’s inception.  Our extremely cohesive team is continually focused, innovative and goal 

orientated to ensure we can deliver a finely polished and impactful product to our 

participants.  Based on our measurable outcomes, our strategies have proven that we are 

headed in the right direction, as we gather interest and continue to increase our 

participation numbers.   

 

 

 

 

  

Jasper Park 

Lodge 

135 

Participants 

Rimrock 

Hotel, Banff  

235 

Participants 

Chateau Lake 

Louise 

435 

Participants 

Virtual 

Delivery 

4538 

Participants 

http://www.painab.ca/
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     To build on the momentum, we are working hard to develop a blueprint for future 

offerings with a goal to: 

• expand our membership locally, nationally and internationally 

• offer a variety of educational opportunities to target audiences 

• invite presenters from across the world to share their expertise 

• incorporate relevant topics and resources that are diverse and impactful 

• initialize and act as a conduit to encourage networking and strengthen linkages   

 

Keys to Success 

 

     Many factors contribute to the success of an organization, the target audience it aims to 

serve and the tools it can provide to effectuate change.  The Pain Society of Alberta is very 

fortunate to have a very collaborative, forward thinking and cohesive group of individuals 

that volunteer their time to form the foundation.  The Board of Directors and the Planning 

Committees all have a common goal to serve their colleagues as well as people with lived 

experiences in an effort to improve pain management locally, nationally and internationally.   

 

     The PSA team is committed to securing well known and knowledgeable presenters, and 

providing experiences to our participants that are meaningful and help to reduce barriers to 

change their clinical practice.  We are continually encouraged by the shared enthusiasm and 

motivation that continues to surround us and due to this, our target market has expanded to 

entice a broader range of health care providers at a national and international level.  

 

     For the first time ever, people with lived experience were invited to attend our annual 

conference and learn from our presenters through a livestream link dedicated specifically to 

them.  They were able to view all of the content except for any pharmaceutical 

presentations which were replaced with movement break videos or presentations from non-

pharmaceutical exhibitors. 

 

     Based on the feedback gathered from their conference evaluations, there were strong 

common denominators → the presentations and content resonated with them, they were 

grateful to be invited and felt their ‘voice’ mattered. Results of their overall evaluation of the 

conference: 
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Marketing Strategies 

 

     Our comprehensive marketing strategy is the fuel that feeds our goal to broaden our 

outreach and entice people from all over the world wishing to learn more about pain to join 

our momentum. Some of the mechanisms we have used to achieve these outcomes include: 

 

• Email distribution list consisting of over 5000 

members locally, nationally and internationally. 

• Our conference fee and joining our membership is 

free. 

• Distribution of multiple poster invitations via email 

and through a robust fax marketing campaign that 

reaches over 82,000 recipients in Canada and in the 

upper northwest regions of the Unites States of 

America. 

• Engagement and access to a large array of disciplines 

within Alberta Health Services and its Clinical 

Departments and Programs.   

• Working with and inviting Physician Organizations like 

the Western Canadian Addiction Forum, Alberta 

Medical Association, and the Alberta College of 

Physicians and Surgeons.  

• Collaboration and networking with patient advocacy 

groups such as HelpAB, and Alberta Talks Pain. 

• Networking and fostering relationships with organizations such as the Migraine 

Canada, US ASP (United States Association for the Study of Pain), and Pain Australia. 

• Fostering relationships with PainBC, SaskPain and Manitoba to maintain 

cohesiveness and strengthen our pan provincial relationship.   

• Strengthening linkages with the Canadian Pain Society, the Canadian Pain Task 

Force, Alberta Health Services Strategic Clinical Network, and the Alberta Pain 

Strategy teams.  

• A new website that encompasses the needs of our visitors including resources, links 

to patient advocacy support groups, continuing education opportunities, and pain 

management resources to empower and help make evidence informed choices.   

• Online tools to enhance the ease of access to register for educational offerings, links 

to presentations, participation in evaluations, access certificates of attendance and 

other resources.   

• Initializing a strong social media marketing campaign to keep people engaged, 

highly motivated and willing to share their experience.  This included a dedicated 

Twitter hashtag #PainAB2020 to provide exposure and highlight our conference, 

tagging like-minded organizations or providers with large followers.  Since June 2020, 
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the number of impressions has increased over 3200% from 4231 impressions to over 

140,000 in October, 2020. 

 

Digital Conference Passport 

 

     Typically, at our in-person conferences, we utilize a Conference Passport to encourage 

participants to visit exhibitor booths and initiate discussions about their product or service.  

Due to our pivot to a virtual delivery in 2020, we chose to entice participants using a Digital 

Conference Passport.  Questions were posed by our exhibitors during their presentations 

and individuals with correct responses had a chance to win one of the six incredible prizes 

we were offering.  Happily, 846 people participated and winners were selected randomly by 

a computer-generated program.  Prizes included a $4200 Electronic bike, two gift 

certificates for an all-expense paid weekend at a Fairmont Resort, and three individualized 

pharmacogenic tests designed to optimize treatment efficacy.   

 

Return on Investment 

 

     Creating innovative ways to increase your Return on Investment (ROI) is very important to 

us. Implementation of the following key strategies allowed us to achieve this: 

 

• Exhibitor Portals:  Participants were able to access representatives through company 

logos located on our website.  Once age-gated and confirmed they were a 

healthcare provider, they transitioned to a customized company landing page, and 

were able to access a private communication space, using Zoom or MS Teams, to 

have meaningful discussions with representatives about products and services.  Lived 

experience participants were unable to access the discussion spaces and were 

rerouted to company websites that are available through a simple internet search.   

• Verbal Recognition:  Based on your selected tier, Moderators acknowledged 

exhibitor involvement and encouraged participants to visit your Exhibitor Portals 

throughout the conference. 

• Guest Speaker:  Based on your selected tier, designated time was secured for your 

guest speaker to provide a presentation related to your product and/or service with a 

question and answer period to follow. 

• Company Specific Presentations:  Based on your selected tier, designated time 

frames were embedded in our itinerary for short presentations provided by each 

company representative, relating to your products and/or services. 

• Branding and Recognition:  Throughout the conference, a looping presentation was 

initiated prior to the conference, during refreshment and lunch breaks to add extra 

exposure, branding recognition and offer company contact and website information.  

• Analytics:  Data containing participant engagement and feedback was recorded to 

validate your audience engagement.    
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Educational Offerings in 2021 

 

     For the first time ever, the PSA is increasing the educational opportunities for 2021.  Our 

focus remains to meet the needs of people with lived experience and healthcare providers 

within our Alberta roots, as well as reaching out to national and international recipients.  

This is easily done through the use of a virtual platforms, to increase our attendance 

numbers as we continue to nourish the momentum and strengthen our pain community.  

Although we have full intentions to return to an in-person delivery at the Chateau Lake 

Louise in October 2021, our delivery mechanism may shift based on our current situation.  In 

time we will create a path forward that will guide us to implement the best delivery model 

that may include a hybrid of in-person and virtual. In the interim, we will forge ahead with a 

virtual platform to deliver the following opportunities: 

 

Let’s Talk About My Migraine → Friday May 14, 2021 

 

     In June 2020, the PSA presented Let’s Talk About My Pain to people with lived 

experience and their healthcare providers.  Topics included Sleep and Chronic Pain, 

Acceptance and Commitment Therapy, Anti-Inflammatory Diet and Nutrition, Medical 

Cannabis for Pain, Movement and Exercise breaks and Lived Experience presentations.  

Over 500 people attended this four-hour educational opportunity that was well received 

based on feedback from the evaluations.  A strong marketing strategy allowed us to share 

this invitation broadly through Twitter using #LTAMP which yielded 7443 impressions.   

     

     To build on the success of this series, we are looking forward to offering the next edition, 

Let’s Talk About My Migraine on May 14, 2021.  The initiative will be led by our Board of 

Director member, Dr. Werner Becker along with Dr. Elizabeth Leroux and Migraine Canada, 

to help us create the foundation to execute a seamless delivery of education about 

headache, migraine and all of the available new treatments. 

 

     As a partner with the PSA, we welcome your involvement in this endeavor by placing your 

logo, links to your websites and resources that would be available at physician offices on our 

website that are specifically dedicated to people living with migraine (patient handouts and 

resources).  Our goal is to provide education to empower people living with headache to 

make shared decisions with their practitioners and to self-advocate for appropriate and up-

to-date treatments.  This session is dedicated to people with lived experience and open to 

all healthcare providers.   

 

 

Rural Education Forum:  Alberta Pain Education Collaborative → Friday June 11, 2021 
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     Together with our new planning committee members and providers in rural areas of 

Alberta, we are creating an educational forum to address identified learning gaps in their 

areas.  These sessions will move throughout the province and our first stop is Grande Prairie, 

using a virtual delivery model, with the potential of face to face.  We will offer a webinar to 

support our rural primary care colleagues, focusing on an outreach to areas of our province 

that may be underserviced is important.  It is the lack of access to information and treatment 

for rural health care providers that makes this endeavor so important to improving the lives 

and care of people living with pain.  

 

15th Annual Pain Society of Alberta Conference --> Friday October 15 – Sunday October 17, 

2021 

 

     In October 2020, after a quick pivot from an in-person conference to a virtual delivery 

model, the PSA had its most successful conference yet by offering a three-day, FREE event. 

 
Coming Together.  Learn.  Share.  Inspire. 

 

     Using our theme as our guide, over 4538 people registered to come together from all 

over the world, to share and learn a wealth of knowledge, and become inspired to 

effectuate change for those living with pain.   

 

 

 

People in attendance included: 
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• Family physicians, neurologists, pain physicians, and other physicians and nurse 

practitioners 

• Allied Healthcare providers 

• Provincial Pain Partners →PainBC, PainSask and Manitoba 

• National Pain Organizati0ns → Canadian Pain Society, Canadian Pain Task Force 

• International Pain Organizations → Unites States Association for the Study of Pain 

and Pain Australia 

• 38 well-known and experienced speakers that included people with lived experience 

testimonials.  Speakers were aligned into overarching groupings to target specific 

clinical areas, that included robust question and answer periods. 

• Exhibitor engagement that involved dedicated time to provide individualized 

presentations, provide their own lunch hour speaker, securing a dedicated landing 

page on our website, ability to conduct meaningful discussions in a virtual meeting 

space to provide knowledge about your product and/or service, logo’s and verbal 

recognition. 

 

     Building on the momentum, planning is already underway for our next conference that 

will be held virtually, and if safety guidelines prevail, a hybrid version that includes in-person 

attendance at the Chateau Lake Louise.  This new and engaging event will help to: 

• enhance professional development and pain management skills for all of our 

healthcare participants 

• bring leaders and healthcare professionals in the field of pain management together 

to improve patient care 

• reduce learning barriers and effectuate change for people living with persistent pain 

in their clinical practice. 

 

Networking Fair   
 
     To enhance networking and collaboration, we used an innovative tool to bring people 
together and interact in a virtual world proved to be quite successful.  This interactive online 
event brought together various disciplines to share experiences and knowledge, keynotes 
to answer additional questions away from the conference format, and it created a space to 
cultivate new connections for participants and exhibitors. After testing this platform at our 
last conference, we received very positive feedback.  We will re-establish the full networking 
fair in 2021 for our exhibitors along with the digital passport initiative that was so successful 
in 2020. 
 
Exhibitor Opportunities 
 

     As one of our exhibitors, you will have ample opportunities to engage and network with 

our participants, share research updates, and information about your products and services.  
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Most importantly, your commitment and support will allow us to provide a wider array of 

educational opportunities from all over the world to further enhance learning.   

 

     For the first time ever, the PSA is offering you and your teams an exclusive opportunity to 

be present and support all of the educational opportunities we are offering throughout the 

year.  Your brand will benefit from the virtual engagement among the most interested and 

committed group of practitioners on the frontlines of pain and headache management in 

Canada.   

 

     Pending our virtual or hybrid delivery, we will also arrange for an exhibitor booth at the 

Chateau Lake Louise which will include exposure throughout the conference and at the 

Wine and Cheese Social on the evening of Friday October 15th, 2021. 

 
Conclusion 
 
     Our exhibitor tiers provide flexibility and functionality across industries with a wide range 

of needs and budgets.  Whether you are interested in raising awareness for your product or 

service, or interesting ingathering leads for new business, booth spaces can be tailored to 

tightly align with your goals and objectives 

 

     Our conference in October 2020 was the largest pain and headache conference in the 

country and in North America.  Using the momentum, knowledge, and gathered 

experience, we anticipate delivering more of these opportunities that are bigger and better 

in the future.  However, our goal remains the same in an effort to achieve better patient 

outcomes by: 

• empowering healthcare providers with clinical resources to grow, enhance their 

clinical practice and reduce barriers to change.   

• empowering people with lived experience to make informed decisions based on 

evidence-based treatments, to have better pain management, and improve their 

quality of life.   

 

     As one of our exhibitors, you will have ample opportunities to engage and network with 

our attendees, share research updates, and information about your products and services.  

Most importantly, your commitment and support will allow us to provide: 

• opportunities for education delivery from national and local speakers, and the 

capability to invite additional presenters.    

• engage a wider variety of keynotes and plenaries to further enhance learning. 

 

We value and appreciate your involvement in 2021 and we appreciate your response prior 

to January 31, 2021.  If you have any additional questions, please contact us at 

team@painab.ca. 



 
 

 
Pain Society of Alberta 

2020 Exhibitor Tiers  
  

Platinum 
$25000 

Gold 
$20000 

Silver 
$10000 

Bronze 
$5000 

Not for Profit 
$500 

Exhibitor at Let’s Talk About My Migraine Yes Yes 
One of two 

events 
--- --- 

Exhibitor at Rural Education Forum Yes Yes 
One of two 

events 
--- --- 

Exhibitor Lecture 
at Rural Education Forum and at the 15th 

Annual Conference 
Yes 

One of two 
events 

--- --- --- 

Exhibitor Booth at the 15th Annual 
Conference on October 15-16th** 

Yes Yes Yes Yes Yes 

Dedicated Virtual time during breaks at 
the 15th Annual Conference 

15 minutes 10 minutes 5 minutes --- --- 

Exhibitor Fair   Yes Yes Yes Yes  --- 

Verbal recognition at the  
conference 

Throughout Throughout 
Beginning of 

each day 
---  --- 

Digital Conference Passport 
/Gamification 

Yes Yes Yes Yes --- 

  
Company Logo and Website link on the 

PSA Conference Website page 
  

 Yes  Yes  Yes Yes Yes 

**Company logo’s, advertising and promotion will remain consistent with all regulations.  In-person deliveries will adhere to Provincial and Federal Health and Safety Restrictions 
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  Payment by Cheque:  Payable to Pain Society of Alberta mailed to 107 Schubert Hill NW, Calgary AB, T3L1W6    
   

 Payment by Credit Card:     Please circle one:   American Express       Visa             Mastercard 

  Credit Card #________________________________________________ 

  Expiry Date_____________________ CVN _______________ Postal Code the card is registered to _____________ 

   Name/Company Name on Card_______________________________________ 

   Authorized Signature___________________________________________ 

**PLEASE NOTE** All credit card transactions are processed through Square Inc. and are subject to a 4% transaction fee. 

Initial here to accept this fee ______________________________ 

The Pain Society of Alberta 

2021 EXHIBITOR APPLICATION 

Exhibitor Tier:    □ Platinum    □ Gold    □ Silver    □ Bronze   □ Not for Profit 

     

     

Company Name: _________________________________________________________________ 

            Main Contact Name: ______________________________________________________________ 

Address: ________________________________________________________________________ 

City: ______________________ Province: _________________ Postal Code ________________ 

Contact Number: ________________________________________________________________ 

             Email: _________________________________________________________________________ 


